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“Business, Ethics, and the Environment: Imagining a Sustainable Future” published in 2007 
is a very bold book which is written by a philosopher in a way that highlights their 
conceptual change in business ethics. 
This book provides a framework for business ethics by examining several ways of business 
are changing, and it should change to meet the requirements of a sustainable future. Blends 
are interesting philosophical and ethical analysis of real cases, practical examples to show 
what sustainable business can and should become. 
 Joseph R. DesJardins expresses his argument in terms now familiar term sustainable 
development. He argues for an alternative to what he calls “economic model of 
sustainability” not able to provide better guidance to create a world where we can meet the 
needs of present generation without jeopardizing the ability of future generations to meet 
their own needs equally valid. 
 ”Sustainable development” is clearly not a new concept. It was a 
long time. And surely there is nothing revolutionary about it. It was 
then, as now, a tool for long-term growth and managed by the state 
and its experts. It reflects confidence in our ability to manage nature. 
New is that of sustainable development is, whether consciously or 
not, pushed for a political ideal and environmental policy. Political 
ideal can raise the global ecosystem management without interest. 
Interestingly enough, the emergence of sustainable development is 
exposed just at the stage of illusion in the context of future growth 
econmice unrestricted and constraint imposed by the business ethics 
of domination rather than developing conceptualization. Perhaps this 
is why Desjardins is a little bit uncomfortable with those who think economic growth in 
itself a necessary evil dictated by the economic cycle and financial. The author notes that in 
reality the problem is growth rockets and that there is a lack of vision accompaning need 
for ecosystem management unit of some “elite minds”. 
Furthermore, Desjardins shows that the term sustainable development is neither new nor 
revolutionary, but proved to be very popular. Perhaps this is because it reflects the idea that 
we already believe, an idea that we want to believe, one which offers a real threat to 
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existing institutions, social and economic. Moreover, raise and argue through examples 
utiliatea teaching environmental policies in business schools. 
”Sustainable development” embodies an acceptance message to the world in terms of 
traditional progressive. Thus, we are led to believe that sustainability can be achieved with 
institutions and most progressive values. Greening business is the best concept to be 
embraced because, in the author, the new ecology recognizes the limited resources, and 
manages to leave the ramp with rhetorical questions on economic growth. Continuing, he 
says, “the banner of the new environmental movement is sustainable growth and 
sustainable development”. A careful reading reveals that he's Desjardins argues that we 
need to refocus what we mean by sustainability. “We need to be vigilant”, he writes, “not to 
use sustainable development as simply a fashionable way to talk about economic growth 
continues, the consumer”. Therefore sustainable development of the biosphere must be 
treated “like a house of resources to be used”. 
 Desjardins, in fact, is of the opinion that we must break the old model of progressive 
materialism and find a new way to think about and address the problem of sustainable 
economic development. It provides a “new” theoretical formulation, a formulation which, 
again, although not new, will be new for most students in a school or business college. 
Alternative for which he claims that theories are based are ecological economist Herman 
Daly. 
 In this way, the author as other ecological economists say the economy is a subdomain of 
ecology. This is in sharp contrast to traditional views of economists, even the traditional 
environmental economists, who see the environment as a subdomain of the economy. 
 If the environment is important to us, traditional economists argue, is not only desirable but 
necessary to develop the economy continued to have the resources to tackle our 
environmental problems. Ecological economists argue that if the environment is important 
to us, then we need to start discussing the alternative to endless growth and expansion. 
This is the view that at this stage, Desjardins recommends. 
  Maybe it would be revealed and that the present growth is a quantitative expansion, 
something big and getting bigger. Development is a qualitative improvement, something 
better and better. We can have growth with development, growth without development and 
without development growth. As individual beings, people can become better, while 
becoming more and more people quantitatively. So, too, and economy. It can develop 
quality, so it is better tomorrow than it is today, without necessarily being quantitatively 
greater. Discomfort among ecological economists and many social critics is that we are 
already in a state of uneconomic growth. 
The book continues to show us that making this distinction is not easy because the two 
terms, growth and development because they are so closely linked, as in everyday speech, 
they are often treated as synonyms. The word “development” is problematic because he has 
a good definition and widely accepted meaning: an increase in consumption. Desjardins is 
clear and unambiguous on their significance. 
DesJardins argues that in the future, consumers will not be on their own, since this would 
cause the emergence of sustainable consumption behavior. As he notes, consumers are 
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have no idea what this world would look like and what they need to develop a sustainable 
future. 
 Note that in this type of business requirements directs consumers attitudes, beliefs and 
values of these. Author's position is that businesses must contribute to the creation and 
training demand through advertising and marketing. It states that if the marketing can be 
held partly responsible for the consumption of bad, it can have also a key to creating a 
better and more sustainable consumption. 
 Sustainable products, supported by marketing creative and imaginative, create their own 
applications where business demand is quite daring to try. To summarize the social 
significance of consumption is the product of social forces, including commercial, 
marketing and advertising. Desjardins is convinced that such products can be made, but 
require a revolution similar to what it means to conducii a successful business. Therefore, 
integration of business ethics and the environment will not be easy. 
  At the end of the book the author attempts to rehabilitate the concept of sustainable 
economic development in terms of business ethics that need to continue building and 
developing an environmental ethic, whether it is based on the perspectives of organic 
evolution. 
 Desjardins also seen elsewhere in the book, “a sustainable future recognize those values 
that make life worth living”. A life without beauty, open space, biodiversity and wildlife is 
not worth supporting”. They are aesthetic, spiritual and religious giving reasons to protect 
areas of “wilderness, open space, biodiversity, forests, prairies, lakes, and beaches”. They 
are also the aesthetic, spiritual and religious can lose In a world dominated by economic 
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